ATHENS

ALITHEIA
FORUM

“Gon‘ron_tindq fake news
and toxic discourse”

ANAZHTLINTAZ
THN AAHOEIA

Tumotevouv ol EAANVEG
yto to fake news

NANEAAAAIKH EPEYNA
MAPTIOZ Z20Zb

Fevikn Mpappateia Emkowvwviag
’ kat Evnuepwong



TAYTOTHTA TH2 EPEYNA2

H €peuva mpaypatorotOnke ard tnv MARC AE. -- ApBpd¢g Mntpwou E.Z.P.: | (ENA).

ENTOAEAZ Fevikn Mpoappateia Emkowwviag kat Evnuépwaong

EZETAZOMENOZ NMAHOYZMOX Avbpec kat yuvaikeg, |7 etwv kat avw

MEFE@OZ AEITMATOZ [.201 dropa

XPONIKO AIASTHMA Maptioc 2026

MEPIOXH AIEZATHMHS MaveA\adikn kaAun

MEOOAO: AEITMATOAHWIAZ MoAvotadiakn tuxaia SewypatoAnia pe xprnon quota Bdoel pUAou. NAkiag Kot yewypadLkng KATAVOUAG.

MEOOAOS SYAAOTHS STOIXEIDN E;-;r\]vﬁ_d)wvméq ouvevteLEeLg BAOEL NAEKTPOVIKOU gpwTnpatoloyiou kat autooupmAnpouvpeva epwtnuatoloyia online (CATl &
EPFTAZTHKAN I3 epeuvntég & 2 emomteg.

METIZTO ZTATIZTIKO ZOAAMA +7.8%

JTAOMIZEIX Me Baon to pUAo Kat TNV nAwKia .

‘EAeyxog Aoyikwv cuoxetioswv kat éheyxog mAnpotntag oto 100%, é\eyyxog pe cuvakpodaon os tocooto 20% twv
OUVEVTEVEEWV.,

H MARC A.E. elvat péhog tou ZEAEA & tng ESOMAR ko tnpei tov kavoviopd tou M.E.2.3. kot toug SLeBVeiG KWOLKES

Al Sdeovtoloyiag yla tnv Ste€aywyn kat SnpocLonoinon EPEUVWY KOWVAG YVW]ING.

\ Fevikn Mpappateia Emkovwviag
; kat Evnpepwang

EAEMXOI




YYNOEZH AEITMATO2

Avbpag 48.9 ATTIKH 36.9
-I'UVOL'LKOL al.l KENTPIKH MAKEAONIA 7.4
Generation Z (1997-2012) éwc 29 stwv 19
Millennials (1981-13396) ano 29 éwg 45 etwv 274
HAIKIA Generation X (1965-1980) and 4 £wc bl etwv 291
Boomers (1346-1364) / Silent (Mpw o 1346) b1+ 243

AA 0.2 MEPIOXH KPHTH 0.1

OEZZAANIA 6.9
AYTIKH EAAADA a.d
ANATOAIKH MAKEAONIA & ©PAKH 0.2
MEAOIMNONNHZO2 49

EQY Btdélo Mupvaoio/Avkelo 36.8 STEPEA EANANA 0

TEI/AAAEG LOLWTIKEG OXOAEC 20.8 HMEIPOX 3

ENINEAO

EKMAIAEYZHS NOTIO AITAIO 3.1

AEI (Navemotiplo/MoAuteyveio) 277

MetantuyLloka 13.9 AYTIKH MAKEAONIA 2.3

AA 0.8 IONIA NHZIA .8

BOPEIO AITAIO .7

\ Fevikn Mpappateia Emkovwviag
; kat Evnpepwang



AMNOTEAEZMATA EPEYNA2 s



KYPIA MHIH ENHMEPHIHX

EP: Moo eivat n kUpLa myn evnEPWONG oag;

Social Media

TnAeodpaon

Elbnosoypadka sites

Epnpepidec . 3.7

Padlodwvo
AN\o

AA

"

0.3

20

Fevikn Mpappateia %leowwviaq
kat Evipepwang
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g0
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&0

a0
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——Social Media

70.3

Generation Z

—TnAedpaon —Ednocoypadika sites

Millennials

Generation X

Baby Boomers

marc



SYXNOTHTA XPH2HZ SOGIAL MEDIA

EP: Méoo ouyva xpnotuo moleite social media / mAat@Oop eC KOWVWVIKAC SIKTUWONC,

MoAU cuxva/
KaBnuepva

ApKeTA cuXVA, 4-a
dopég tnv efdopada

2-3 popégtnv
eBoopada

Apatotepa
Mote

AA

N 77

B.3

4.2

B.3

I

Fevikn Mpappateia meowwvmc
kat Evnpepwang

40

60

80

100

g0

80

10

&0

a0

40

30

20

—MoAU ouxvd/ kadnpepva

0.3

82
T1.6

43 .4

Leneration Z Millennials Leneration X Baby Boomers

marc



XPHXH ANA NAATOOPMA KOINUNIKHZ AIKTYHZHS

EP: [Toleg am TIC MIPAKATW TAATPOP LEC KOWVWVIKNC SIKTUWONG XPNOLLO TOLEITE,

Facebook

.2

YouTube 6.6

623

Instagram

Messenger

a0.3

TikTok

4y

3.9

Pinterest

X (Twitter) 9.4
LinkedIn 13.8
Snapchat 3.2
ANN .8

Aev xpnowomoww 6.3

r nr {a Emkovwviag
Y ;j e B e e 10 20 30 40 50 60 70 80 ARC

o



XPHXH ANA NAATOOPMA KOINUNIKHZ AIKTYHZHS

EP: [Toleg am TIC MIPAKATW TAATPOP LEC KOWVWVIKNC SIKTUWONG XPNOLLO TOLEITE,

—Facebook Instagram —YouTube ——TikTok
il
90 91.5
80.2 83.2
80 1.1 763
0 T3 76|
B
040
50 ad—
0
30
24.5
20
6.8
i
0
! Generation Millennials Generation X Raby Boomers

\ Fevikn Mpappateia Emkovwviag
; kat Evnpepwang



ENHMEPUZH ANO XOAIAZTEZ & INFLUENGERS

EP:[000 ouxVd VN IEPWVEODTE 0O OXOAQOTEC Kot iUEncers;

B oAU cuxvd /kaBnpepva Apketd ouxvd/ kamoleg dopég tnv epdopdda JUvolo

OYNO
MoAU cuyva 757 —
/kaOnpepva ' Avépag 274 al.b
o T8 fvaika 273 785 55.8
ApKETA ouyva/
KAToleG HOPEC TNV 28
eBbopada HAIKIA
Leneration Z 4.4 34.1 7.0
Mo apawd /
AG 246
eNdyoTa Millznnials 36,9 B8.5
Leneration X 28.6 48.5
Baby Boomers 13.7 28 264
KYPIA MHIH
AA 04 ENHMEPHZHZ
Social Media 30.0 36.0 72

o

T revixr; Bpappareia Ek@owwviag 15 20 25 30 10 20 30 40 50 60 70 80
j kat Evnpepwang

marc



BAOMOZ EMMIZTOZYNHZ 2E NTAHPO®OPIEZ ATIO :

EP: 600 Ba Aéyarte OTL eymOTEVECTE TIC ELSNOELC KOl TANPOPOPIEC TOU CUVOVTATE:

® 1oAU & apkeTd oUte TOAU oUte Aiyo B gAdyota & kaBoAou

Yta social media 33.1 34.7

3¢ ednpepideg 28.1
ITnV TNAEOPAON 278
It eldnosoypadikd sites 287

28.9

A6 oxohtaotég /influencers

_ E.E

10 20 30 40 50 60 70 80 90 100

\ Fevikn Mpapparteia Emkowvwviag
; kat Evipepwang




SOGIAL MEDIA: AOTIKA ENIXEIPHMATA 1} TOZIKOTHTA;

EP:Motevete 6t otov Snpooto StaAoyo mou avarmUooeTe ota social media (ioa KowwvikA¢ SIKTUWonC)
KUupLapxoUV to AoyLkd € myeLpn Latel i N ToElKOTNTa KAt 0 EXUPLKOC Aoyoc,

¥ to&1k6¢ Adyog B AoywKd ey eLprjoTa AA
DOYNO
A KUPLWC T AOYLK& ,
6.7 . AvBpa 5.8
: EMXELPROTOL
18.5 Fuvaika 18
HAIKIA

Generation Z
Millennials
Generation X

Raby Boomers

AYTOTONOGETH2H
Ae€ra 3.2 4.2
KevrpoSegus RS T 38

KUplwc n Kévepo 39
TogKOTTa Kevipoapioepd:  [EE e 4
4.8 ,
Apiotepa [ TN 37
Xwpi ravnion SR 158

Y Fevikn Mpappateia Emkotvwviag
; kat Evnpepwang

0 20 40 60 80 100

maerRc



ANHZYXIA TIA TH AIAAOZH WEYALN EIAHZELIN

EP:levika moo oac¢ avnouxein dtadboon Yevdwv mnpopoptwyv kat EL6NCEWV,

® MNoAV & Apketd
[ Aiyo & KaBohou: 13% ] DYAO
KaBoAou AA Avopas N
3 e rovaivo: [ a7
Aiyo HAIKIA

39
Generation 7 |, 87.3

Millennizls |, 858

Moy Generation X | g
4l Baby Boomers _ 84.8
AYTOTOMNOG®ETHZH

begrcr [ 516
eveposeec I 7
Kevepo [ a5
Kevtpoaplotepa _El[l.l
Aptoteps | sa.1
oA § Apkete: 8E7% | Xweic tagrion | 849

Y Fevikn Mpappateia Emkotvwviag [ 0 10 20 30 40 50 60 70 80 90 100
; kat Evipepwang

Apketad
4.6




MMOPEI NA AIAKPINEI O MEZOZ NOAITHE MIA WEYAH EIAHZH;

EP:l16co eukoAo n buokodo Bewpeite va dtakpivel o eooc mAitng ma Yevdn eibnon,

M MoAU & Apketd 8Uokoho M MoAU & Zxetikd ebkodo  AA
[ MoAU & Zxetikd evkolo: 24.8% ]
OYNO
MNoAU '
£UKOAO bA Avdpag T3.4 51 K
4l 7 MoAY 50GKoAo Fuvaika 73.5 %5 Qi
18

HAIKIA

Generation Z 69.9 28 ]

IXETLKA EUKOAO

20.7

Millennials 0.9 211 .3

Generation X 78.8 19.6 B

Baby Boomers 73.3 243 18

MOP®QTIKO ENIMEAO

Ewg 6Tag0 Nupvaotol... 7.8 Zn.d 29

TEN petahuketoxr] | R

AE! | T

ApKeTd SUoKOAO MeTanTuxloKa T6.6 229 5

A |III'=I A 55.5 . " 0 " 0 00

Y Fevikn Mpappateia Emkotvwviag
E 3 I I I
;ﬁ e [ MoAU & Apketd SUokolo: 73.5% ]

S
S
X
)



MMOPEI NA AIAKPINEI O 1AI0% MIA WEYAH EIAHZH;

EP:Eocic mpoow mkcd moo eUKoAo Gewpeite va Stakpivete o Yevdn eibnon;

) - B NMoAV & Apketd 60ckoho M TMoAU & Ixetikd evkolo © AA
[ MoAU & Apketd SVokolo: 43.0% ]

OYANO
MoAy DA noAo suokoro AvSpag 4 575 5
gUKoAO 1.4 R.7
1.7 Nuvaika 4o.8 029 3

HAIKIA

=N
©oa
cn
~
co
]

Generation Z

Milennials | N ¢
e Generation x I T
Baby Boomers | AT ¢
PXETKE E0KON MOP®QTIKO EMINEAO

=N
—N

04.0

cn

Ewg 6Tag0 Nupvaotol...

TEI/ peTaAUKELOKN 421 a6l 8
AEl 44 8 a4.2 I
\TH [ MoV & Zyetkd evkoAo: 10.1% ] MeTantuxiaka 428 ob.| 1
ALITHEIA 0 20 40 60 80 100
ORU

T Fevikn Mpappateia Emkovwviag
; kat Evipepwang
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>YNANTHZAN WEYAEZ / MAPANAANHTIKO NEPIEXOMENO

EP.To teAeutaio Siaotn i, Moo ouyva ato3avIiKate 0Tt ouvavtioate WeUSEC / mporAavNTIKO TEPLEXOLEVO;

H MoAv cuyva ApKEeTA cuxva Z0volo

. ®YNO
MoAU cuyva -|7.8 AVSPOC 45 B5.7
— 2.3 Fuvaika 4 5
HAIKIA
Apketd ouxva #wa | — Generaton Z  [IEE 472 66
Millennials [ 44 B2
K&motec Aiyec ” Generation X 48.3 B2
dopéc Baby Boomers [RLEEN 4 59.9
MOP®QTIKO ETMIMEAO
, Ewg 6T4E0 Mupvaolol... 435 ik
rote Iz'B TEl/ LETAAUKEIOKT 123 533
AE| 49.2 R2.8
MeTantuxtakd 423 B5.7
M 1B KYPIA MHIH...
‘lI" ‘ Social Media RIS 485 B5.4
.|.'|y ; j £Z\:té(3nl;£?:1:qtgtu LV 30 40 >0 0 10 20 30 40 50 ;)n a70R cso



YE MOIA OEMATA ZYNANTOYN MIO LYXNA FAKE NEW

EP: & mole¢ O€UOTIKEC OUVAVTATE MO CUXVA mpa IAavnTIKEC i) WeUbeic elbrioslc, (Ewe Zamvtriosic)

n.1

TOALTLKN

264

SLebvn B€pata

4.8

OLKOVO|ILKA B€pata

&

223

KOLVWVLKQL

7.2

EMOTNIOVIKG / vyeia KAT

yloL TPOTOVTA KAl UTNPECLEG [0.6

AN\N 1.8

AA .7

o

10 20 30 40 50 60 70 80

\ Fevikn Mpappateia Emkovwviag
; kat Evipepwang



TI MPOAIAEI OTI KATI EINAI FAKE / MAPANTAANHTIKO

EP: Tt oac¢ KaveL va umo mteUEOTE OTL KATL €lval fake / mpamdavntiko, (Ewc JemAoyEc)

Mn TLOTEUTO TEPLEXOPEVO 42 |
e vicmcctonone - [,
A TYNG tng eidnong '
e rnrasma e [
N Kokr molotnta Bivteo '
e e s e
mou tTa MME &gv Aéve '
‘EkkAnon yla dpeon koworoinon / 219
«KOLVOTOLHOTE TO TPLV TO KATEBACOUVY '
Aev cupdwvw pe To TEPLEXOLEVO B.a
AN\o 0.8
AA .7
THEIR
I
ORUN ; j e 0 5 10 15 20 25 30 35 40 45 a



[l KANOYN OTAN AM®IBAAAOYN TA THN ETKYPOTHTA MIAS EIAHZHZ

EP: Tt kaveTe otav SV €i0Te aiyoupog/n yLa tnv eykupotnta mog eibnong, (roAAamirg e mAoyric)

al.b

Tnv ayvow

ab

Cross-check pe GAAeC mnyéc

EAéyxw molog to dnpoocievoe

216

AaBdlw oxoAa GAAwY XpnoTwV

Pwtdw Kkd&molov/a Tou gpmotevopal

Fact-checking tools / sites 0.7
‘EAeyxo¢ ewoévwy / Bivteo 8.6
AMo 0B
A 03

maeRc



NOIOI BPIZKONTAI NIzl ANO TA FAKE NEWS;

EP: Motot motevete 6Tt Bpiokovrat ouvABwe miow am ta fake news: (EX5 ZEMINOIES)

Etatpeisg / dtopa Tou anookorouv
otnv eandtnon Tou Kowou yLa
OLKOVO|ILKO 0deNOC

all

TPOAG TOALTLKWVY KOPIATWYV TOU
Sladiktuou

38.3

Ta (6la Ta site, yia va KALKAPOU|IE TNV
eidnon (clickbait)

KpaTikeg utnpeoieg

Z€VeG UTNPEOLEC TpoTayavSaG 219
AANOC 1.9

AA 4.2

r 1Ll iaE i
\ ;j o sl siepiabisiitaibio 10 20 30 40 50 60 aRe

o




NOIOI BPIZKONTAI NIzl ANO TA FAKE NEWS;

EP: Mowot motevete o1t Bpiokovtatl ouviBwe mow om ta fake news; (E4E ZEMINOIES)

Etalpeieg / dtopa mou arookorouv atnv e€ardtnon

0L KOO a3.8 al.3 478
TpoAG TOALTLKWY KOG TWY 4.5 3a.2 3.2 34.8 433 4.8
Ta i8la ta site (clickbait) 214 34.8 32.3 al.8 33.6 21
Kpatikég utnpeoieg 289 278 39.7 34.3 202 1.5
Z€veg utnpeoisg mporayavéog 26.2 (7.7 2a.] 207 19.6 23

AYTOTOMNMOOETHzH

43 a2 48.4 a3 a0.8 48.7

Etatpeieg / dtopo mou arookomouv
otnVv €€andtnon Tou Kowou

TPOAG TOALTLKWYV KOPHATWY &l 48.6 48 4al Ly 204

Ta i6ta ta site (clickbait) al.3 38.6 3l.3 32.b 28.4 2171

Kpatikég utnpeoieg 32 27 268 31.7 32.1 26.7

‘ ‘I' Tl Z€veg uTnpeoieg Tporayavdag 28.5 244 208 211 3.3 7.2
FORL

\ Fevikn Mpapparteia Emkovwviag
; kat Evnpepwang



EXOYN NIZTEWEI EIAHZIH MOY APTOTEPA AMOAEIXOHKE WEYAHS;

EP:Exete moteyel moté ma €idbnon mou apyotepa amodeixydnke ot ntav Yevdng;,

B Nat HOxt Aev eipan oiyoupog/n AA
®OYNO
AA ,
Avépac aa.| 247 9.2 |
hev eipat 0.8 ,
aiyoupoc/n Fuvaika al.3 24 24 0.7
217 HAIKIA
Generation / 9.2 208 83 13
Millennials o6l 201 22.5 13
Generation X 2.9 23 217 08
Raby Boomers 43.7 31.3 23
Nou
09| AYTOTOINOGETHZH
Ae1é 03.0 213 82 |
;}X[: KevtpoSedid 58 5 185 28 0
' Kévtpo 57 9 769 93 03
Kevtpoaplotepa a6.2 226 212
Aplotepa a7l 7.9 2a 0
‘ III' ‘ Xwplg tavtion 4B.3 273 23.1 2.6
1
ORL

T Fevikn Mpappateia Emkotvwviag
; kat Evipepwang 0 20 40 60 80 100



EXOYN MOIPASTEI EIAHZH NMOY APTOTEPA ANOAEIXOHKE WEYAHS:

EP:Exete poipaotei moté adeAa oag ma eibnon mu apyotepa amdeixOnke avaAndng;

B Nat HOxt Aev eipan oiyoupog/n AA
OYNO
AA ,
hev elpan 0.7 Avbpag 404 41.8 63 U
alyoupoc/n Fuvaiko 38.7 137 6.7 D4
6.7

HAIKIA
Generation Z 472 319 20 03
Millennials 44 4 39 5.3 13

Nat

30 8 Generation X 36.6 43.3 76 03
Raby Boomers 324 02.b 4o p5

AYTOTOINOGETHZH
Ae1é 4.4 44 9 15
Kevtpobetia 43 4.8 a4 O

Oxt .
178 Kévtpo 37 4a.1 73 O
Kevtpoaplotepa 43.3 4.7 [ 0O
Aplotepa 40.6 403 a1 0
‘ III' ‘ Xwplg tavtion 34.7 4.7 21 2l
1
ORL

T Fevikn Mpappateia Emkotvwviag
; kat Evipepwang 0 20 40 60 80 100



TO A.l. KANEI MO AYSKOAO TO NA ZEXHPIZEIZ TI EINAI AAHOINO;

EP: 1600 oac¢ aavnoUxei OTL n TEYVNTH vonoouvn Kavetl mo SUOKoAO to va éexwplilel Kaveic Tt eivatl aAntvo;

[ Aiyo & KaBdhou: 14.4% ] ® MoAv " ApKETA TOvolo

KaBoAou PYNO

T Avops IR A 6
Fuvaika [T 366 835
HAIKIA
GeneratonZ [EEI 8 gg7
MoAy Millennials [T 62 s
13.9 Generaton X [ZER o 8
Baby Boomers [NV %6 802
MOP®QTIKO EMINEAO
Ewc 61410 Mupvaotol.. 78.2
TEI/ petorukeokr, R 42 @
AE| BT
MeTanTuxiokd 85

KYPIA TTHIMH..

Social Media B4
; I ; j Fevikn Mpapparteia Emkowvwviag [ MoAuU EApKETdZ 83% ] 0 20 40 60 80 1

Alyo
1.3

Apketa
39.0

00

kat Evipepwang




YNOWIAZONTAI OTI EXOYN YNANTHZEI Al MEPIEXOMENO

EP.:Exete ouvavtiost replexoyevo mu UmoWIAIEOTE OTL EXEL KATAOKEUQOTEL L€ TEXVNTY vonpoouvn (elkéva/Bivreofyoc/keiyevo);

ENoaw EO)x Aev eipan oiyoupog/n AA
OYNO

Dev elpar AA Avdpag 713 RN 10711

olyoupoc/n K

.7 Fuvaika A T 881
HAIKIA
Generation Z [ N 5.3 7
Millennials [ TEN 743
Generation X [N &06

Baby Boomers 0d.b 22.3 [72 0.9
MOP®QTIKO ENMIMNEAO

Ewg 6714810 Mupvaoto/ AUKELO 2412

Nat TEI/ HETOAUKELQKN 12508
ol AE! | T 65 5
Metantuxiokd [ 0.6

KYPIA NMHMH ENHMEPQZHZ

Social Media 83.8 |[IV840.8
T Fevikn I Qauuureio Emikotvwviag 0 10 20 30 40 50 60 70 80 90 100
; kat Evnuepwong aRc
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>OBAPO NPOBAHMA H NAPANAHPO®OPHZH MNA THN AHMOKPATIA;

EP:l1600 00Bapo mpoBAn o Sewpeite tnv mpamnpoeopnon yLo tnv én/oKpatio,

[ EAdxiota i KaBdhou: 5.2% ] = MoA “ Apketd Zovolo
®OYNO
(aBéhou avspas I S 52
ot | ruvai 121

4.

HAIKIA

Generation 7 [N I 302 07
Millennials [N 323 906
Generation X BG.2 93.5

Baby Boomers T 7 562
MoAu AYTOTOMNO®GETHZH
37 et i
Kevepobetid 938
Kévipo 357
kevepoapiotepd NI R 585

Aplotepa 111 44

Apketd

231

Xwpic tavtion Bl.2 88.2
: [ NoAU & Apketa: 32.8% ]

T Mevikn Mpappateia Emkovwviag 0 20 40 60 80 100
;j kat Evipepwang




TA FAKE NEWS MMOPOYN:

EP:Motevete 611 Tor fake mews ymopouv:

B Nau & MaAAov vau = 'OxL & MdAAov Oyt

_ B-H
Na ernpedoouv tnv 27
Topeia NG owovopiag '
Na ernpedcouyv | Kol va
aAAOLWOOUV T 8
QATOTEAEC|IOTO EBVIKWV '
EKAOYWV
Na emnpedoouv tig {weg 2
TWV TOALTWV '

10 20 30 40 50 60 70 80 90 100

\ Fevikn Mpappateia Emkotvwviag
; kat Evipepwang
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TA FAKE NEWS MMOPOYN:

EP:MioteVeTe OTL TOL fake news ymopouv: No o retAioouv TNV eIVIKH AOPAAELR TNC XWP OIS LOC

[ Oy & Méov 6yt 20.9% ]

Oxt AA
0. 3.9

MdaAAov Oxt
4.7

Not

38.2

MaAAov vau

3.7

: [ Nat & Md&A\ov vac: 75.9% ]

Y Fevikn Mpappateia Emkotvwviag
; kat Evipepwang

OYNO

Avépag
Muvaika

HAIKIA

Leneration
Millennials
Leneration X

Raby Boomers
AYTOTOMOOGETH2H
A€
Kevtpodefla
Kévtpo
Kevtpoaplotepa
Aplotepa

Xwpli¢ tavtion

B Now & M&AAov vau 'Oyt & MdAAov oxt AA

T1.1 20.| 22
74 20.5 2.4

18
28
29
B2

2B
23
2.
k
5.3
13

0 20 40 60 80 100
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TA FAKE NEWS MMOPOYN:

EP:MioteVEeTE OTL TAL fake news ymopouv: Nol € MPEATOUV TNV TOPEIN TNC OLKOVOi0IC

MaAAov oL
[a

Nau

40.4

MaAAov va

3d.2

: [ Nat & MdAov vai: 78.6% ]

Y Fevikn Mpappateia Emkotvwviag
; kat Evipepwang
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Muvaika
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Leneration X

Raby Boomers
AYTOTOMOOGETH2H
A€
Kevtpodefla
Kévtpo
Kevtpoaplotepa
Aplotepa

Xwpli¢ tavtion

B Now & M&AAov vau 'Oyt & MdAAov oxt AA

73 EA .8
78.] 3.1 28
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TA FAKE NEWS MMOPOYN:

EP:MioteVEeTe OTL TAL fake news ymopouv: No € MPEAGOUV 1 Kot vot AAAOLWOOUV To ot TOTEAECIOTO EFVIKWV EKAOYWV

Oy & Méhov oxt: 16.4% ]

Oxt AA
4.9 (8

MaAAov oxt
1.9

Noaut

48.7

MaAAov vau
33.1

Nat &§ MdAAov vau: 81.8% ]

Y Fevikn Mpappateia Emkotvwviag
; kat Evipepwang

OYNO

Avépag
Muvaika

HAIKIA

Leneration
Millennials
Leneration X

Raby Boomers
AYTOTOMOOGETH2H
A€
Kevtpodefla
Kévtpo
Kevtpoaplotepa
Aplotepa

Xwpli¢ tavtion

B Now & M&AAov vau 'Oyt & MdAAov oxt AA

82.8 AT 12
80.9 57 W&

08
2.
18
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TA FAKE NEWS MMOPOYN:

EP:MioteVeTe OTL TaL fake news pmopouv: Not € MPEATOUV TIC {WEC TWV MOALTWY
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NOIOZ NPEMEI NA ANTIMETUMIZEI TA FAKE NEWS;

EP: Moto¢ moémeL var ExeL TNV KUpLo, eTUVN VoL QVTILETW TIOEL TOL TkE EWS;
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FAKE NEWS KAI ANHAIKOI
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FAKE NEWS KAI ANHAIKOI
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NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI E MME & SOCIAL MEDIA

EP: [eite twpa kamtec mnpogopiec mou gxouv €upaviotsi oto MME ko social media kau meite pou
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NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI € MME & SOCIAL MEDIA

EP:Oewpeite OTL LOYUEL N eV LOYUEL: OL FAVATOL OTNV XWPA I0C EIVOIL TEPLOCOTEPOL AL TO TLC YEVVIOELG

MdaAlov Sev oxvel i Sev woyvet: (1% ]

Aev Eépw/ Sev AA
elpat olyoupoc/n
Aev oxVeL R.7
3
MaAAov Sev
LoxVEL

1

loxvel

a0.8

MaAAov LoxVeL

32.1

OYAO

Avdpag

Muvaika

HAIKIA

Generation Z
Millennials
Generation X

Baby Boomers
AYTOTOIMOGETHZH
Agtla

Kevtpodet

Kévtpo
Kevtpoaplotepd
Aplotepd

Xwpig TauTion
MOPO®QTIKO EMIMEAO

Ewg 6Tago Nupvaotol..

TEI/ peTaAUKELIQKA

[ MdMhov oyVel i oyvet 83.0%

] AE|

T Fevikn Mpappateia Emkotvwviag
; kat Evipepwang

MeTanTuxloKA

® [ox0et & MaAAov LloxUel

Bb.4 iRIR4.2
80.3 0.6 R

B.7
75
B.B
@ 77

I TV /. 5
I e T
&7 75
&3 072 [
8.2
Gl 136

70.0

: Bl.4 20 A
8.4 4.0

8a.7 b.3 B
B0.5 KR 5.6

0 20 40 60 maRéO



NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI € MME & SOCIAL MEDIA
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NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI € MME & SOCIAL MEDIA
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NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI € MME & SOCIAL MEDIA
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NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI € MME & SOCIAL MEDIA
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NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI € MME & SOCIAL MEDIA
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NAHPO®OPIEZ MOY EXOYN EM®ANIZTEI E MME & SOCIAL MEDIA
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